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Hotel Occupancy
Fairfax County

Source: STR

2020 - 2019 Occupancy Comparison
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Revenue
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Hotel Revenue
Fairfax County

Source: STR

2020 - 2019 Revenue Comparison
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Taxes Collected

Fairfax County Tourism Tax Collection
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2020 - 2019 Tax Collection Comparison

Total Loss =
$16.7 Million
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Rebuilding Our Way Back

with a 3-phase Strategy
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AVOIDING TRAVEL UNTIL THE CORONAVIRUS BLOWS OVER

How much do you agree with the following statement?
Statement: I'm planning to avoid all travel until the Coronavirus situation blows over.
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PERCEIVED SAFETY OF TRAVEL ACTIVITIES (WAVE 30)

Top 2-Box Score: Percent Selecting Each as
“Somewhat Unsafe” or “Very Unsafe”

Question: At this
Traveling on a cruise line — 75.1%
moment, how safe would _
Intercity bus travel [ N 7 1.0%
69.4%

of travel CIC“V“'Y? Attending a conference or convention 67.3%
Sporting events - Large venue 66.6%

you feel doing each type

Traveling by bus or motor coach on a group tour

Traveling outside the United States

Go to a casino

Attending a performance

Train travel (intercity travel - e.g., AMTRAK)
respondents, 1,203 complefed surveys. Sporting events - Small venue
Traveling in a taxi/Uber/Lyft

Traveling on a commercial airline

(Base: Wave 30 data. All

Data collected Oct 2-4, 2020)

Traveling for business reasons
Visiting o museum or other indoor attraction
Staying in an Airbnb or home rental

Visiting an amusement park or other outdoor attractions
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CONFIDENCE IN TRAVELING SAFELY

Question: How confident are you that you can travel
safely in the current environment?

Confident, 20.0% Historical data
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10.9% 50%
Somewhat 0
50% 46.0% 46,3% 45.8Y 45.1% 46.4%
confident, ’ . . . ° ° 44.3%
24.8% 400, 6%
30%  34.2%
Not at all 20%
confide
10%
20.2% % 0
\ Not very confident, 0%
24.1% o> a0 t-'b ) o ‘_1:1‘ f],‘h
w» P R AN N P o
\)Q P}}Q c:PQ ::PQ C:PQ

(Base: Wave 24-30 data. All respondents, 1,207, 1,250, 1,225, 1,205, 1,200, 1,205 and
1,203 completed surveys.)

Destination ¢AnaLy5ts

0 YOUR RESEAREH



WHEN WILL BUSINESS TRAVEL BEGIN AGAIN

Question: Which month do you
anticipate company/organization
you work for will begin traveling
for business again?

(Base: Wave 30 data. Respondents at
companies that have not resumed business fravel,
355 completed surveys. Data collected Oct 2-4,
2020)
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Travel Segments Outlook

Leisure Travel- Individual: Starting to pick up. First segment to show growth.
Group: Domestic: Will begin to see partial return Spring 2021.
International: Dependent on Air Travel: Summer 2021.
Student/Youth Travel: Earliest Spring 2022.

Sports Tourism: Currently taking place. Dependent on Facility regulations and Destination
specific restrictions.

Corporate/Transient: Could start to pick up late spring 2021. Most forecasts show late
2021, early 2022




Travel Segments Outlook

Convention/Conference: All Conventions in DC for first half of 2021 have already been

postponed till 2022. Smaller events may come back later part of
2021.

* Government Travel: Dependent on restrictions being lifted. Possibly early to mid 2021.

Note: All travel, predicated on Consumer Confidence and access,
particularly Air Travel.




Thank you!
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